Going Nuts
by Ana Tajder

If I told you that the act of washing your laundry could not only be a manifest of your political, social and environmental attitude but also a practical step towards making this world into a better place, you would probably call me nuts. Well thank you: Nuts, more concretely washing nuts, is what this article is about. But do not let the nuts fool you – they only serve as a practical demonstration of how easily and obviously we are being manipulated by corporations. And surely, they are just a tip of an iceberg.
I discovered washing nuts by chance. Or more correctly, by my curious nature. I saw them hidden on a shelf of a drugstore, read the product description and thought “This is too good to be true! I must try it.” And please, I am not just any consumer. For years, I belong to that group of hypocrites who think they are very conscious, environment and fair-economy friendly consumers in that they will buy everything with an eco or bio label on, even if it costs more. 
I came home, threw the laundry and the nuts into the washing machine and once more gave in to my curious nature – I googled “washing nuts”. What I found out made me so angry that I immediately decided to call for a revolution. A nut revolution.
The nuts are 100% natural and grown in India. As they grow on resistant trees which do not need pesticides, Indian government is assisting their farmers, which belong to some of world’s poorest people, to develop this environmentally friendly business. I do not even want to know what the production of detergents does to our environment. But what I would like to know is whom this business supports. The three companies ruling this oligopoly annually earn app. €22 billion in sales from laundry and home care products. Someone is earning big profits here. And I am sure that this someone is not poor. 
The nuts are packed in a box of 250g and are sufficient for about 50 washings or more. Washing powder for 50 washings is packed in a 3kg box. This means, I will now have to carry about 10 times less weight. My back is screaming with joy! But so is my wallet – while a box of washing nuts costs €4, the box of washing powder costs €15. 
The nuts act as a natural softener, so I don’t need to ad softener to my washing. This will further decrease the cost of my washing, the amount of weight I’ll have to carry and chemicals and packaging I will throw away.  

Speaking of the environment - the nuts are ecologically friendly packed in a thin cardboard box. A normal washing powder box is app. 10 times more massive and often comes with a plastic handle. Alternatively, it is packed in a thick plastic bag or a huge plastic bottle. Furthermore, being 100% natural, the nuts will leave absolutely no chemical residues in the water. This also goes for the laundry, meaning they will not cause any allergies, irritations or allow chemicals to enter your body. So they combine no damage to the environment is with no damage to your health.
The nuts are also multi-purpose – they can be used to make a dish washing emulsion or a shampoo…..

The more information I gather, the more angry and betrayed I feel. How come I, the “green” consumer, have never heard of these magic nuts? What about free choice? How can it be that next to all these clear benefits, and absolutely no negative effects we are all still using washing powder? We, the environment conscious, establishment critical, educated citizens of Europe? The fair trade banana eaters. 

And then the truth painfully slaps me right across my face - we are just as conscious as the (so passionately hated) establishment allows us to be. And of course they keep us ignorant – as mentioned before, we are talking about a billions of euros business here. Just imagine how many well paid product managers are inventing new strategies to sell tons of same stuff over and over again. One day with a new smell, next in a new bottle and then again in a new form. How many packaging producers are earning their golf holidays with those plastic bottles? How many creative directors earn their sport cars by inventing yet another same TV commercial showing a smiling mum of stain-free kids “Because a housewife doesn’t want to see anything else.” 
To make the whole nut story even more disturbing, I discover the biggest of the three detergent producers’ official strategy paper. The first thing that strucks me is the cover design showing green nature and happy babies. That is what I call irony. But then I find something even better. One of the strategic points says: “Grow disproportionately in developing markets and low-income customers.” What I read is “Take even more money from the poor by selling them overpriced poisonous products they don’t even need.” Last year, the same company earned €20 billion in sales to this very same target market. To me, this is stealing from the poor.
So here is my desperate call to all those Attac fighters and anti-globalization activists: stop the ineffective Molotov cocktail throwing at the G8 summits and start changing the world with nuts! Start a nut revolution. Here is a practical, peaceful and relatively simple first step towards making this world a better place: Try to convert whole Europe to the nuts.  With a product of so many far-reaching benefits, and zero negative side effects, it shouldn’t be too hard.  
In the mean time, my laundry is finished. It is just as clean as when washed with any heavy, expensive, poisonous and unfair washing powder. So you see, I am not nuts. But I definitely am converted. And becoming more critical than ever.
